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Abstract
Capitalism and liberal democracy are 
becoming increasingly common 
internationally, and a central component 
of these systems is the entrepreneur-
venture capitalist relationship. Extant 
literature examining capital acquisition 
pitch processes focus upon 
communication techniques, 
demographic variables or business traits. 
This study, however, 
qualitatively and quantitatively analyzes
the pitch as a dynamic exchange of 
verbal and nonverbal communicators 
that alter the trajectory and content of 
the discussion. The researchers aim to 
understand how entrepreneurs respond 
to initial investor reactions, outlining a 
binary path of conversation. Data 
originate from ABC’s Shark 
Tank. Researchers record various 
demographic, argumentative (based 
upon the Aristotelian Rhetorical 
Triangle) and communication variables 
along with conversation transcripts in 
order to capture emergent trends in the 
pitches. In this research, we discuss 
patterns and themes that determine 
how successful or unsuccessful 
entrepreneurs are with respect to 
gaining investment.

Results

Hypotheses
H1a: Entrepreneurs are more likely to employ logical 
arguments in response to positive initial feedback. 
H1b: Potential investors who have initial positive responses to 
the business pitch are more likely to pose objective questions.
H2a: Entrepreneurs are more likely to employ emotional and 
ethical arguments in response to negative or indifferent initial 
feedback. 
H2b: Investors who have initial negative or indifferent 
responses to the business idea are more likely to pose personal 
or emotional questions.

Conclusions
1. Persuasion tactics do not influence investment.

2. Investors do not sway from their initial perceptions.

3. Entrepreneurs do not try to dynamically respond to investors. 

4. Investors’ initial opinions are the same as final investment 
outcomes.
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